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1. Introduction 

Indonesia is currently facing a national disaster in the form of the COVID-19 pandemic. During the COVID-19 
pandemic and the existence of Lockdown and Physical Distancing rules, many people have changed their habits, especially 
in transacting using an E-wallet. The use of an E-wallet greatly facilitates the public in transacting, especially to reduce 
physical contact, which is expected to reduce the spread of the COVID-19 virus such as the DANA Application. Using an E-
wallet can be done easily anywhere and anytime. The DANA application also makes it easy for users to make transactions, 
namely buying, scanning QR Codes, and receiving goods. Technology advancements have changed many things in human 
life, especially transaction habits. While shopping, people are now more interested in faster, safer, and more convenient 
payment methods. As cash transactions gradually failed, people started turning to cashless transactions. A lot of money 
while traveling can be at risk of being stolen. With this digital wallet application, you can make it easier for users to carry 
their money.  

In this digital wallet application, users can also view the history of transactions made and control their money use. 
DANA (or Indonesian Digital Wallet) is one of the e-wallet service providers that were introduced to the wider 

community on March 21, 2018. DANA adopts an open platform concept that is expected to serve cashless digital 
transactions that can be done offline or online. DANA, or Dompet Digital Indonesia, is led by Vincent Henry Iswaratioso 
and the investors of DANA are companies from Indonesia, namely the EMTEK group (TECHINASIA, 2018). 

The researcher is interested in conducting research material to find the influence of perceived usefulness, 
perceived ease of use, social influence, facilitation conditions, lifestyle compatibility, and perceived trust on intention to 
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Abstract: 
Indonesia is currently facing a national disaster in the form of the COVID-19 pandemic. During the COVID-19 
pandemic and the existence of Lockdown and Physical Distancing rules, many people have changed their habits, 
especially in transacting using an E-wallet. The use of an E-wallet greatly facilitates the public in transacting, 
especially to reduce physical contact, which is expected to reduce the spread of the COVID-19 virus such as the DANA 
Application. Using an E-wallet can be done easily anywhere and anytime. The DANA application also makes it easy 
for users to make transactions, namely buying, scanning QR Codes, and receiving goods. This study aims to explain 
the effect of perceived usefulness, perceived ease of use, social influence, facilities conditions, lifestyle compatibility, 
and perceived trust on intentions to use E-Wallet in the DANA application. This study uses quantitative methods with 
data collection using questionnaires and processed using PLS-SEM through SmartPLS 3.0 software. The number of 
respondents in this study was 332 respondents. Based on the descriptive analysis in this study, the effect of Perceived 
Usefulness, Perceived Ease of Use, Social Influence, Facilitating Conditional, Lifestyle Compatibility, and Perceived 
Trust on Intention to Use were found. The results of the analysis from SEM-PLS show that Perceived Usefulness, 
Perceived Ease of Use, and Perceived Trust have a significant positive effect on Intention to Use. 
Meanwhile, Social Influence, Facilitating Conditions, and Lifestyle Compatibility have no significant effect on 
Intention to Use. Therefore, the suggestion is that the e-wallet of DANA should increase the perceived ease of use, 
perceived trust, and facilitating conditions. The DANA E-Wallet has provided many benefits to its users. However, it 
would be better if it was developed again with a clearer and easier-to-understand interface, further increasing the 
level of security so that customers can be more comfortable using this DANA application and provide more useful 
guidance. In addition, it can help customers when they have difficulty using the DANA application. 
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use E-Wallet DANA. One of the e-wallets presented in Indonesia is FUND from the company PT Espay Debit Indonesia. 
DANA introduced payments through digital wallets as well as non-cash and non-card transactions. The concept of the 
DANA digital wallet is different from other digital wallets that are already present in the Indonesian market, namely the 
open platform concept. DANA has also developed payment facilities and features by creating a new method, namely a QR 
Scan Code scanner. 
 
2. Research Method 

This study uses quantitative methods with descriptive-casual purposes, where the data collection using 
questionnaires and processed using PLS-SEM through SmartPLS 3.0 software application. The number of respondents in 
this study was 332 respondents. 
 
2.1. Structural Equation Model 

The structural Equation Modeling (SEM) approach was used in this study. Covariance-based metric structural 
equation modeling (CB-SEM) and variance-based metric structural equation modeling (VBM-SEM) are two types of 
structural equation modeling (Indrawati, 2015). The purpose of CB-SEM is to explain the relationship between items in 
variables and to confirm the model (Indrawati, 2015). According to Hair in Indrawati (2015), VB-SEM is used to predict 
results based on the relationship between the independent and dependent constructs or variables in a model. Partial Least 
Squares (PLS) analysis is one of the statistical analyzes included in VB-SEM (Indrawati, 2015). The statistical technique 
used in this research is VB-SEM with PLS. 
 
2.2. Partial Least Square 

In this study, the partial least square (PLS) was calculated using the SmartPLS 3 software and the various stages 
are detailed in Indrawati (2017). PLS is widely used in marketing research, with PLS used in more than 30 articles on the 
subject of international marketing (Indrawati, 2017). However, PLS is mainly used to make predictions and can handle 
data at various scales, including nominal, ordinal, interval, and ratio scales (Indrawati, 2017). 

The assessment of the measurement model (outer model testing), the assessment of the structural model (inner 
model testing), and the assessment of the influence of the moderator variables are the processes in PLS data processing 
(Indrawati, 2017). 
 
2.3. Descriptive Analysis 

According to Riduwan (2012), data are transformed into fundamental features like central tendency, distribution, 
and variability using descriptive analysis. The descriptive analysis in this study aims to investigate how perceived 
usefulness, perceived ease of use, social influence, facilities conditions, lifestyle compatibility, and perceived trust affect 
intention to use the e-wallet, DANA. 
 
2.4. Goodness-of-Fit Test 

According to Zikmund (2013), the term ‘goodness-of-fit’ refers to how well a computed table or matrix of values 
matches a population or predefined table or matrix of the same size. The equation of GoF is as follows: 
ܨܩ  =  ඥݒ ܧܸܣó ܴଶ 
Where: 
____ 
AVE = Average Communalities Index 
__ 
ܴ2 = The ܴ2 Model 

The GoF lies on the interval of 0-1, with 0.1 indicating a small GoF, 0.25 indicating a moderate GoF, and 0.36 
indicating a large GoF. 
 
2.5. Hypotheses Testing 

This study calculates the significance with a one-tailed test and a confidence level of 5%. The following is the 
study's hypothesis: 

 t value < t table, then H0 is accepted dan H1 is rejected. 
 t value > t table, then H0 is rejected, and H1 is accepted. 

 
2.5.1. Hypothesis Testing 1 

 H0 = Perceived Usefulness does not have a significant positive effect on Intention to Use. 
 H1 = Perceived Usefulness has a significant positive effect on Intention to Use. 

 
2.5.2. Hypothesis Testing 2 

 H0 = Perceived ease of use does not have a significant positive effect on Intention to Use. 
 H1 = Perceived ease of use has a significant positive effect on Intention to Use. 
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2.5.3. Hypothesis Testing 3 
 H0 = Social influence does not have a significant positive effect on Intention to Use. 
 H1 = Social influence has a significant positive effect on Intention to Use. 

 
2.5.4. Hypothesis Testing 4 

 H0 = Facilitating conditions do not have a significant positive effect on Intention to Use. 
 H1 = Facilitating conditions have a significant positive effect on Intention to Use. 

 
2.5.5. Hypothesis Testing 5 

 H0 = Lifestyle compatibility does not have a significant positive effect on Intention to Use. 
 H1 = Lifestyle compatibility have a significant positive effect on Intention to Use. 

 
2.5.6. Hypothesis Testing 6 

 H0 = Perceived trust does not have a significant positive effect on Intention to Use. 
 H1 = Perceived trust has a significant positive effect on Intention to Use. 

 
3. Result and Discussion 
 
3.1. Descriptive Analysis Result 
 
3.1.1. Perceived Usefulness 
 

 
Table 1: Analysis of the Variable Perceived Usefulness 

Source: Researcher Processed Data (2022) 
 

The perceived usefulness variable has three dimensions that are included in the very good category. This is 
explained by the responses given by respondents with a value of 83.31%, which means that the perceived usefulness is 
considered very easy to use in the DANA application. 
 
3.1.2. Perceived Ease of Use 
 

 
Table 2: Analysis of Variables Perceived Ease of Use 

Source: Researcher Processed Data (2022) 
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The perceived ease to use variable has three distinct dimensions, which are included in the very good category. 
This is explained from the responses given by respondents with a value of 84.18%, which means that the perceived ease to 
use is considered very easy in using the DANA application. 

 
3.1.3. Social Influence 

 

 
Table 3: Analysis of Social Influence 

Source: Researcher Processed Data (2022) 
  

The social influence variables have eight dimensions that are included in the category good. This is explained from 
the responses given by respondents with a value of 77.59%, which means that social influence is considered very easy to 
use in the DANA application. 
 
3.1.4. Facilities Conditions 
 

 
Table 4: Analysis of Facilities Conditions 

Source: Researcher Processed Data (2022) 
  

The facilities conditions variable has eight dimensions that are included in the category good. This is explained by 
the responses given by respondents with a value of 80.72%. This means that the facilities' conditions are considered very 
easy to use in the DANA application. 
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3.1.5. Lifestyle Compatibility 
 

 
Table 5: Analysis of Lifestyle Compatibility 
Source: Researcher Processed Data (2022) 

 
The lifestyle Compatibility variable has eight dimensions that are included in the good category. This is explained 

from the responses given by respondents with a score of 81.81%, which means that Lifestyle Compatibility is considered 
very easy to use in the DANA application. 
 
3.1.6. Perceived Trust 
 

 
Table 6: Analysis of Variables Perceived Trust 

Source: Researcher Processed Data (2022) 
 

The perceived trust variable has eight dimensions that are included in the good category. This is explained from 
the responses given by respondents with a value of 85.74%, which means perceived trust is considered very easy to use in 
the DANA application. 
 
3.1.7. Intention to Use 
 

 
Table 7: Analysis of Variables Intention to Use 

Source: Researcher Processed Data (2022) 
 

The intention to use variable has eight dimensions that are included in the good category. This is explained from 
the responses given by respondents with a value of 84.86%, which means that the intention to use is considered very easy 
to use in the DANA application. 
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3.2. Outer Model Result 
 

 
Figure 1:  Outer Model 

Source: Smart PLS Data Processing Results (2022) 
 
3.2.1. Convergent Validity Test 

According to Indrawati (2017), Convergent validity is used to assess the amount of precision of an item or set of 
items in a variable against what you want to measure. In testing convergent validity, it can be used from two indicators, 
namely:  

 Factor loading (LF) and  
 Average Variant Extracted (AVE)  

Indrawati (2017) stated that the factor loading (FL) value is used to determine validity. The measured item is 
considered valid if the FL value is more than 0.7. For the exploratory study, a number less than 0.7, in this example, 0.5-0.6, 
is acceptable. 

 

 
Table 8: Convergent Validity Test 

Source: SmartPLS Data Processing Results (2022) 
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Based on table 8, we can conclude that all the items used in this study are valid. 
 
3.2.2. Discriminant Validity 

Indrawati (2017) explains that discriminant validity is used to measure the number of indicator items in a 
variable compared to other variable indicator items. The measurement of discriminant validity is carried out by looking at 
the output value of the cross loading with the provisions: 'the variable will be said to be valid if the correlation value of the 
indicator is greater than the correlation value of the other variable indicators.' The results of discriminant validity can be 
seen in the following table. 
 

 
Table 9: Cross Loading Value 

Source: Smart PLS Data Processing Results (2022) 
  

Based on table 9, it can be seen that the value of Cross loading on each indicator has a higher score than different 
variables. Thus, it can be concluded that each indicator meets the criteria for discriminant validity testing. 
 
3.2.3. Reliability Test 

The amount of confidence, dependability, consistency, or stability of a measurement's results is referred to as its 
reliability. The indicator variable's reliability is used to calculate how much the latent variable grows as the indicator 
variable grows (Indrawati, 2017). According to Indrawati (2017), Cronbach's Alpha (CA) and Composite Reliability (CR) 
were used to assess reliability, with research criteria CA and CR having values more than or equal to 0.7. Table 10 shows 
the value of CA and CR of each variable. 
 

 
Table 10:  Cronbach's Alpha and Composite Reliability 

Source: SmartPLS Data Processing Results (2022) 
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Cronbach's Alpha (CA) and Composite Reliability (CR) have this greater research value. As a result, the 
questionnaire can be concluded to fulfill the composite reliability characteristics. As a result, the measurement model 
testing result in this study indicates good research measuring instrument > 0,07. 
 
3.3. Inner Model Result 

According to Indrawati (2017), the second test is to assess the structural model, often known as the inner model. 
The purpose of measuring this structural model is to see how one latent variable interacts with other latent variables 
(Indrawati, 2017). Figure 2 below presents a data processed result of Inner model testing in this research using Smart PLS 
software. 
 

 
Figure 2:  Outer Model 

Source: Smart PLS Data Processing Results (2022) 
 

The test is carried out by examining the path value to see if the influence is significant or not, as determined by the 
path values. In addition, t-values in the study were calculated using PLS bootstrapping. Table 11 illustrates the calculation 
results of the path coefficient, t-value, p-value, and conclusion. 

 

 
Table 11: Path Coefficient and T-Value 

Source: SmartPLS Data Processing Results (2022) 
 

This study used a 5% significance level, meaning that if the t-value > 0.67572 and p-value < 0.05, there is a 
significant relationship between independent and dependent variables. The following are the results of hypothesis testing: 

 Perceived usefulness has a significant positive effect on the intention to use the DANA application among adults. 
 Perceived ease of use has a significant positive effect on the intention to use the DANA application among adults. 
 Social influence has no significant and negative effect on the intention to use the DANA application among adults. 
 Facilitating conditions have no significant and positive effect on the intention to use the DANA application among 

adults. 
 Lifestyle compatibility has no significant and negative effect on the intention to use the DANA application among 

adults. 
 Perceived trust has a significant positive effect on the intention to use the DANA application among adults. 
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Variable R2 

RI 0.623 
 Table 12:  Result of R2  

Source: SmartPLS Data Processing Results (2022) 
 

Based on the results of data processing, it is known that the R2 value is 0.623. It means the ability of the 
independent variables, which include perceived usefulness (X1), perceived easy (X2), social influence (X3), facilitating 
conditional (X4), lifestyle compatibility (X5), and perceived trust (X6), to explain the dependent variable, which includes 
intention to use, is 6.23%. In other words, the model formed is a strong model. 
 

 
Figure 3:  Theoretical Framework with the Result 

Source: Data Processing Results (2022) 
 
3.4. Goodness of Fit Testing 

According to Zikmund (2013), the term ‘goodness-of-fit’ refers to how well a computed table or matrix of values 
matches a population or predefined table or matrix of the same size. The equation of GoF is as follows: 
ܨܩ  =  ඥݒ ܧܸܣó ܴଶ  
ܨܩ =  ඥ0,6916 0,623 ݔ 
GoF = 0,656 

The GoF ranges from 0-1, with 0.1 indicating a small GoF, 0.25 indicating a moderate GoF, and 0.36 indicating a 
large GoF. Based on the GoF calculation above, the result of GoF is 0.656. Therefore, the GoF in this research is included in 
the large GoF category. 
 
4. Conclusion 
 Based on the result and analysis of this research and the previous discussion, several conclusions could be made 
to answer the research questions as the following statements: 
 
4.1. Perceived Usefulness on Intention to Use 

Based on the results of this study, Perceived Usefulness has a significant effect on Intention to Use because it has a 
t-value of 4.861, where the value is greater than 0.67, and a p-value of 0.000 is smaller than 0.05. This shows that DANA e-
wallet users believe that using DANA will be very useful for making payments. So, it can be concluded that perceived 
usefulness has a significant positive effect on the intention to use the DANA application. It means that the more DANA 
users get useful benefits while using it, the higher will be the user's interest in being able to use the e-wallet DANA. 

In addition, based on the results of the descriptive analysis of Perceived Usefulness, the highest percentage of PU3 
items was 84.28% which stated that 'using the DANA application makes mobile payment services easy to use'. This shows 
that using DANA as a means of payment can speed up the transaction process. It will not take much time, and I also believe 
that using a particular system will help improve the individual's performance. 
 
4.2. Perceived Ease of Use on Intention to Use 

Based on the results of this study, Perceived Ease of Use has a significant effect on Intention to Use because it has a 
t-value of 2,957, where the value is greater than 0.67, and a p-value of 0.003 is smaller than 0.05. This shows that DANA e-
wallet users believe that using DANA will make payments easier. 

This can happen because DANA provides easy ways and steps for users to understand when making payments. 
This statement is supported by respondents' answers in a descriptive analysis of item PE3, which states that 'using the 
DANA application makes mobile payment services easy to use.' It means DANA users believe that using a certain system 
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can reduce a person's effort in doing something. So, it can be concluded that Perceived Ease of Use has a significant effect 
on Intention to Use. 
 
4.3. Social Influence on Intention to Use 

Based on the results of this study, Social Influence has no significant and negative effect on the intention to use the 
DANA application because it has a t-value of 1.480, where the value is greater than 0.67, and a p-value of 0.139 is bigger 
than 0.05.  
 
4.4. Facilities Condition on Intention to Use 

Based on the results in this study, Facilities Condition has no significant and positive effect on the intention to use 
the DANA application because it has a t-value of 1.046, where the value is greater than 0.67, and a p-value of 0.296 is 
bigger than 0.05.  
 
4.5. Lifestyle Compatibility on Intention to Use 

Based on the results of this study, Lifestyle Compatibility has no significant and negative effect on the intention to 
use the DANA application because it has a t-value of 0.939, where the value is greater than 0.67, and a p-value of 0.348 is 
bigger than 0.05.  
 
4.6. Perceived Trust on Intention to Use 

Based on the results of this study, Perceived Trust has a significant positive effect on the intention to use the 
DANA application because it has a t-value of 5.105, where the value is greater than 0.67, and a p-value of 0.000 is smaller 
than 0.05. This shows that DANA e-wallet users have high trust in the DANA application as a means of payment. 

In the descriptive analysis of the items on Perceived Trust, the highest percentage is PT1 which states that 'I 
believe the DANA application is reliable'. This indicates that DANA customers have high trust while using DANA as a means 
of payment. DANA has also succeeded in providing reliable customer service when problems occur in the payment 
process. 
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