
THE INTERNATIONAL JOURNAL OF BUSINESS & MANAGEMENT                   ISSN 2321–8916   www.theijbm.com 

 

240 Vol 9Issue 8                DOI No.: 10.24940/theijbm/2021/v9/i8/BM2108-051                  August , 2021 
 

THE INTERNATIONAL JOURNAL OF  

BUSINESS & MANAGEMENT 
 

Why Strategies Fail? A Review on Strategy Implementation 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 
 

1. Introduction 

 One of the major unresolved problems in strategic management is the persistently high rate of strategy 

implementation failure over the years. According to literature, between 60 to 90 percent of strategies fail (Kalyal, Huey, 

Blaskovits & Bennell, 2020; van der Maas, 2017; Kihara, 2017), with fewer than 15 percent claiming successful 

implementation. Although a remarkable improvement has been ascertained in the field of strategic management, this 

problem still exists, which calls for a continuous investigation to know the underlying factors behind the failure. However, 

in the 21st Century, employees' involvement in managerial activities can be considered since decision-making is not the 

sole prerogative of management. Currently, the dynamic nature of organizations demands a positive response to the 

competition, which is about involving employees in strategic decision-making to improve commitment, job performance, 

and productivity. According to Bakotić and Rogošić (2017), involving employees empowers innovation, professionalism, 

demonstrate initiatives, and high commitment to the task. Also, involvement entails building employee capacity, 

ownership, and responsibility to ensure that organizational goals are met. Consequently, managerial practices that receive 

employee input encourage a united vision, shared values, problem-solving skills, job satisfaction, and heighten a sense of 

ownership, promoting adherence to strategy implementation (Oyebamiji, 2018).  

 Kabeyi(2019) aver that an organization's pursuit of competitive advantage begins with developing a vision or 

strategies to drive performance. These strategies are planned to secure the future of the organizations by actively ensuring 

successful strategy implementation to gain the expected result. Josephine and Kimencu (2021) refer to strategy 

implementation as the process of turning plans into workable action to accomplish organizational goals. Thus, the success 

of organizations rests on strategically inclined leaders (Nisar, Hanif& Bilal, 2020), because they ‘know the way, goes the 

way, and shows the way’ (Sushma, 2021). Thus, leadership refers to a person having the capability to influence a group of 

persons to move towards a specific direction to achieve a strategic vision (Alvesson, 2020). Similarly, Nwachukwu and Vu 

(2020) share the view that leaders have unique competencies that direct set objectives to gain organizational success. 

Hence, the study reviewed extensive literature to find the reasons behind strategy implementation failure and provided a 

suggestive programme to ensure an in-depth understanding of successful strategy implementation.  

 

2. Strategic Planning and Employee Involvement 

 A strategic plan is a document that communicates an organization's vision, mission, goals, and objective with the 

stakeholders and the relevant action planto inspire the achievement of the planning exercise. According to Sara, Saputra, 

and Utama (2021), strategic planning is a systematic process that defines an organization's direction and makes strategic 

decisions to pursue the successful accomplishment of set goals. Similarly, Henderson and Hines (2019) posit that strategic 

planning is a procedure that authenticates and establishes the direction for business activities for sustainability. It involves 

determining organizational vision and strategies and making decisions on resources to support the set plans (AlQershi, 

2021). A strategy is a framework that guides and determines the organization's direction by coordinating resources, skills, 
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and environmental trends to enhance performance and competitive advantage (ibid).Similarly, Waller, Lemoine, Mense, 

and Richardson (2019) assert that planning is a vital key to operational effectiveness that ensures that future uncertainties 

are outwitted through strategic activities. Therefore, the planning stage, the firm's choice of strategy allows management 

to match available resources and attract market opportunities to gain competitive advantage. 

 Strategic planning is an ongoing process for developing goals and implementing actions for better positioning of 

the organization in the ever-changing environment. Umar, Muhammad, and Hassan (2020) posit that strategic planning is 

one of the most essential management activities that drive organizational direction, even though it does not guarantee 

success until set strategies are implemented to gain the intended outcome. Peter Drucker once said,‘plans are only good 

intentions unless they are generated into actions and achieved through hard work. ’According to Adobor (2019), strategic 

planning is not an exclusive role of management since some employees can be good strategists due to their competence 

and experience. A strategist is a person who hasa unique skill and ability to connect the past and the present in order to 

make informed predictions into future happenings. Hence, there is the need for top management to take employees' input 

at the operational level to bring together intellectual capabilities since the implementation is the responsibility of workers 

in the organization. Also, the involvement of employees in the decision-making makes them to appreciate managerial 

performance to sustain the organization amid the turbulent competition (Orishede, 2020). It inspires a sense of purpose 

and the eagerness to go the extra mile to accomplish set goals. Similarly, Nadikattu (2020) maintains that employees feel 

valued and trusted when involved in decision-making activities; and reciprocate through commitment and hard work 

towards organizational success. In addition, inclusiveness in strategic decisions creates a more conducive working 

environment where employees are excited, confident, innovative, motivated, and proactive in contributing to achieving 

desired expectations (Kaburu& Simba, 2020).However, when leaders deliberately exclude employees in the strategic 

planning process, it lessens their enthusiasm at the operational level, and performances suffer due to dissatisfaction 

(Karbasi & Rahmanseresht, 2020). Hence, planning and formulating strategies are vital to business success, specifically 

where functional members are actively involved for smooth implementation.  

 

3. Strategy Implementation and Performance 

 The present business environment is highly uncertain and unpredictable (Darvishmotevali, Altinay&Köseoglu, 

2020).According to Suifan, Abdallah, and Al Janini (2018)the role of leadership is determining organizational goals and 

formulating relevant strategies through the integration of resources (skills, funds, materials) to achieve successful 

implementation of set goals. Mugo (2017) definesa leader as a managerial employee whose duty is to oversee the 

successful implementation of strategic initiatives despite its complex nature.Thus, Weiser, Jarzabkowski, and Laamanen 

(2020) explain that strategy implementation plays a critical role in managerial practice, job performance, and 

organizational success. Although strategy implementation is usually considered after strategy formulation, it is the 

operational key to organizational success.Kabui (2018) refers to strategy implementation as how decisions are executed 

within the organization to increase performance. Also, Kihara, Bwisa, and Kihoro(2016) posit that strategy 

implementation determines whether the organization is productive and sustainable by using appropriate procedures to 

place objectives, strategies, and policies into achievable actions. Meaning that effective implementation of strategy is a 

significant source of productivity and competitive advantage. 

 Josephine and Kimencu (2021) postulate that the most innovative strategies become valueless, especially when it 

does not lead to actions that would transform efficiency. However, implementation of strategies ismore challenging than 

formulating strategic plans(Kalyal, Huey, Blaskovits & Bennell, 2020). While strategizing is a creative and intellectual 

activity, implementation requires managerial skills to translate the working plan into achievable results. Hence, converting 

a strategy into reality is extremely difficult than its formulation (Mugambi, 2017). Therefore, to effectively implement set 

strategies, decision-makers should integrate the activities of functional units for shared responsibility and easy execution. 

Elbanna, Andrews and Pollanen (2016) maintain that strategy formulation and execution need input from the operational 

level to ensure teamwork for effectiveness. This means that encouraging strategy implementation requires the direct 

participation of stakeholders, where leaders create an enabling working environment to steer performance. Tabesh, 

Mousavidin and Hasani (2019)state that implementation requires diverse actions to motivate employees to execute 

formulated strategies successfully without any resentment. Thus, accomplishing successful implementation depends on 

aligning and reinforcing strategic choices to ascertain competitive advantage. 

 

4. Leadership and Strategic Performance 

 Abdallah and Al Janini (2018) explain that leadership's role is to determine organizational goals and formulate 

relevant strategies to guide work processes; and influence the adherence of strategic decisions to achieve the set goals 

(Osborne &Hammoud, 2017). According to Ali and Anwar (2021)a leader is someone with a unique set of behaviour that 

identifies an organization's needs and influences people to work towards harnessing opportunities to solve complex 

problems. Accordingly, Nonthanathorn (2021) leadership encourage performance by inspiring, empowering and 

motivating employees to be committed to accomplishing organizational goals. Hence, leaders are to introduce good 

governance practices to connect planning to capabilities and individuals' support, which is significant to impact 

performance. Also, Yousaf and Majid (2018) aver that strategic performance represents how an organization achieves its 

long-range objectives by maximizing profitability through actionable strategies to achieving success. It is a measure to 

ascertain the success or failure of an organization (Huynh, Pham, & Le-Hoai, 2021). Similarly, Staci, Michelle, Barbara and 

Bryan (2020) maintain that strategic performance depends on several components inside the organization and others 

from the outside to direct, control, and improve performance for sustainability. Further, it is a management system that 

ensures that strategic decisions inform organizational performance. 
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 Kaburu and Simba (2020) aver that the organization's survival depends on the commitment of the leadership by 

making the right decisions to drive the articulated success. Similarly, Momanyi, Senaji and were (2018) posit that strategic 

accomplishments depend on strategically focused leaders who have the competence to manage the organization to achieve 

the desired outcomes. Strategic leaders determine the organization's direction by recognizing the internal and external 

environmental factors that would either promote or inhibit strategic planning and implementation (Du Toit, 

2018).Strategic performance gives a distinction between high-performing organizations from low-performing ones (Yasir 

& Majid, 2017). It seeks to strengthen the activities of all functional units of the organization and empower them to meet 

set targets efficiently. Furthermore, it creates a path that interacts with the environment to achieve long-term goals and 

equally gains competitive strength (ibid).So, the leadership provides a basis for employees' commitment to work by 

ensuring successful implementation of the strategy (Xenikou, 2017); where clear guidelines are given to educate 

employees on how to contribute efficiently towards achieving set strategies. Consequently, the working environment 

should be conducive to promote best organizational culture for easy implementation of planned strategies.  

 

5. Barriers to Strategy Implementation  

 Mafini (2016) refers to a strategy as a plan of action employed by an organization to accomplish set targets to 

drive competitive advantage. Implementation of planned strategies depends on a multiplicity of factors such as availability 

of resources (funds, capabilities, materials, workers), leadership competence, communication, organizational culture, and 

operational process. Lack of these factors could be a stumbling block that would impede strategy implementation, 

adversely affecting the realization of organizational goals. Table 1 depicts some barriers as indicated in the literature. 

  

Author(s) Findings 

Muteti (2017) The findings showed that inadequate resources, improper coordination, 

resources misappropriation, and lack of accountability are the barriers to 

strategy implementation. 

Obeidat, Al-Hadidi and 

Tarhini (2017) 

The study revealed that operational process factors such as resource 

availability, communication, and operational planning strongly affect 

successful strategy implementation. 

Shateri and Danaei (2018) The results outlined that operational, structural ‚ human ‚ communication, 

and strategic barriers are the factors that hinder the execution of strategic 

plans in industrial companies. 

Köseoglu, Yazici and 

Okumus (2018) 

The research findings revealed that lack of comprehensive strategic analysis 

and lack of stakeholders' participation in decision-making obstruct 

implementation of strategic planning decisions. 

Vermunt, Negro, Verweij, 

Kuppens and Hekkert 

(2019) 

The barriers identified were related to the firm's internal factors such as 

processes, inputs and capabilities; and external environment as supply chain 

issues (resources). 

Cândido and Santos (2019) The study specified that obstacles to a successful strategy implementation 

process were complex behaviours that were interrelated in the 

environment. 

Jahani and Mohammadlou 

(2020) 

The research results showed that academic culture, organizational 

structure, and human resources were the factors that inhibited strategy 

implementation. 

Nwachukwu, Zufan, and 

Chladkova(2020). 

This research submits that employee commitment and organizational policy 

hasa direct positive relationship with strategic performance. And that lack of 

attention to employees'commitment to strategy implementation can inhibit 

successful execution of strategic decisions. 

Eresia-Eke and Soriakumar 

(2021) 

The study revealed that strategy implementation barriers emanate from 

both the internal and external environments of an organization, specifically, 

resources, culture, structure, stakeholders, politics, infrastructure, and 

government regulations. 

Dutta, Talaulikar, Xavier 

and Kapoor (2021) 

It was shown that the barrier to strategy implementation was a lack of 

management initiatives, responsibility, and capabilities. 

Table 1: Empirical Strategy Implementation Barrier (2017-2021) 

 

6. Factors for Successful Implementation 

 The development and implementation of a strategic plan is not an easy task (Cândido& Santos, 2019);yet, 

implementation is known to be more complex and challenging (Kalyal, Huey, Blaskovits&Bennell, 2020; Al Shobaki& Abu-

Naser, 2017). Hence, there is a need to adopt peculiar guidelines to ensure the smooth transition from planning to 

implementation. This is because a strategy is about making the right choices to enhance performance, whereas 

implementation is about taking the right actions to accomplish the expected results (competitive edge).The reviewed 

literature mentioned somecrucial factors to a successful implementation of formulated strategies: leadership competence, 

operational process, resource availability, communication, reward systems, monitoring,and evaluation.Table 2 shows 
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empirical literature reviewed (Stanitsas & Kirytopoulos, 2021; Mensah, 2020; Mwanthi, 2018; Obeidat, Al-Hadidi&Tarhini, 

2017; Mafini, 2016). 

 

Implementation 

Problems 

Suggestive Framework 

Poor leadership • maintain shared values in strategizing organizational objectives 

• seek inputs from employees for effective team building and problem-

solving. 

• defining the key strategies for work schedules, structures and build a 

positive culture to promote performance. 

Lack of operational 

process 
• defined a roadmap to direct work processes for smooth 

implementation activities and tasks. 

• provide extensive training and orientation to employees to understand 

set strategies for easy implementation. 

• assigning lead responsibilities for strategy implementation to a person 

or a team in the organization. 

• provide timelines for implementation outline 

Poor communication • communicate clearly to provide knowledge dissemination and 

learning during the process of strategy implementation. 

• announce clearly the essence of strategies for easy implementation 

Inadequate resources • allocate adequate resources in terms of funds, human capability, 

materials, and technology to support strategy implementation. 

Monitoring and 

evaluation 
• ensure continuous supervision onan assigned task. 

• constantly monitoring the implementation process for regular 

feedback to revise strategic decisions. 

• evaluate the performance to check any impediment. 

Reward systems • value employees' contributions and share accomplishments together. 

• clearly defined rewards system to accompany successful strategy 

implementation. 

Table 2: Diversity of Views Synthesized as a Framework for Successful Strategy Implementation 

 

7. Conclusion 

 In managerial practice, strategic planning is usually regarded as an exclusive responsibility of management; 

whereas, employees are implementors. However, planned strategies become irrelevant when they are not translated into 

actions for smooth execution.Also, it is very important that corporate leaders are equipped as good planners, innovators, 

motivators, and implementors to enable them to accomplish their mandate of holding managerial positions in the 

organization. This is because, no matter how crafted strategies are formulated, it becomes ineffective without employees 

accepting it for operationalization. The workable actions should detail the process, roles, responsibilities, resources, 

targets, deadlines, and reward packages to promote a successful outcome. In addition, leadership should coordinate the 

implementation of strategic activities through applicable leadership style that would encourage positive change culture 

(Fielder, 1967) according to the prevailing situationto determine successful actions. Consequently, there is the need for 

leaders to give employees the opportunity to partake in the planning process, which will serve as an orientation to 

guarantee effective implementation to drive organizational success and competitiveness. 

 

8. Recommendation for Future Research 

 This study reviewed related literature from several journals to make conclusions on the subject-matter. Thus, a 

future research could consider using primary datafrom organizations and industries for a comparative analysis on the 

impact of strategy implementation. 

 

9. References 

i. Adobor, H. (2019). Opening up strategy formulation: Benefits, risks, and some suggestions. Business 

Horizons, 62(3), 383-393. 

ii. Aladag, O. F., Köseoglu, M. A., King, B., &Mehraliyev, F. (2020). Strategy Implementation Research in Hospitality 

and Tourism: Current status and future potential. International Journal of Hospitality Management, 88, 102556. 

iii. Ali, B. J., & Anwar, G. (2021). An Empirical Study of Employees’ Motivation and its Influence Job Satisfaction. Ali, BJ, 

& Anwar, G. (2021). An Empirical Study of Employees’ Motivation and its Influence Job Satisfaction. International 

Journal of Engineering, Business and Management, 5(2), 21-30. 

iv. AlQershi, N. (2021). Strategic thinking, strategic planning, strategic innovation and the performance of SMEs: The 

mediating role of human capital. Management Science Letters, 11(3), 1003-1012. 

v. Alvesson, M. (2020). Upbeat leadership: A recipe for–or against–’successful’ leadership studies. The Leadership 

Quarterly, 31(6), 101439. 



THE INTERNATIONAL JOURNAL OF BUSINESS & MANAGEMENT                   ISSN 2321–8916   www.theijbm.com 

 

244 Vol 9Issue 8                DOI No.: 10.24940/theijbm/2021/v9/i8/BM2108-051                  August , 2021 
 

vi. Ateş, N. Y., Tarakci, M., Porck, J. P., van Knippenberg, D., &Groenen, P. J. (2020). The dark side of visionary 

leadership in strategy implementation: Strategic alignment, strategic consensus, and commitment. Journal of 

Management, 46(5), 637-665. 

vii. BabayiZekilaki, M. A., HosseinzadehShahri, M., Rahimpour, M., &Ahmadizad, A. (2016). A Model for Identifying and 

Analyzing of Strategy Implementation Barriers. Journal of Strategic Management Studies, 7(25), 215-237. 

viii. Bakotić, D., &Rogošić, A. (2017). Employee involvement as a key determinant of core quality management 

practices. Total Quality Management & Business Excellence, 28(11-12), 1209-1226. 

ix. Baumgartner, J., &Stojanovska, M. (2014). Forest strategy in Republic of Macedonia: barriers to effective 

implementation. South-east European forestry: SEEFOR, 5(1), 23-33. 

x. Cândido, C. J., & Santos, S. P. (2019). Implementation obstacles and strategy implementation failure. Baltic Journal 

of Management. 

xi. Darvishmotevali, M., Altinay, L., &Köseoglu, M. A. (2020). The link between environmental uncertainty, 

organizational agility, and organizational creativity in the hotel industry. International Journal of Hospitality 

Management, 87, 102499. 

xii. Dutta, P., Talaulikar, S., Xavier, V., & Kapoor, S. (2021). Fostering reverse logistics in India by prominent barrier 

identification and strategy implementation to promote circular economy. Journal of Cleaner Production, 294, 

126241. 

xiii. Du Toit, A. S. (2016). Using environmental scanning to collect strategic information: A South African 

survey. International Journal of Information Management, 36(1), 16-24. 

xiv. Elbanna, S., Andrews, R., &Pollanen, R. (2016). Strategic planning and implementation success in public service 

organizations: Evidence from Canada. Public Management Review, 18(7), 1017-1042. 

xv. Eresia-Eke, C. E., &Soriakumar, A. D. (2021). Strategy Implementation Barriers and Remedies in Public Sector 

Organisations. African Journal of Public Affairs, 12(1), 46-62. 

xvi. Fielder F E (1967). A theory of leadership effectiveness. New York: McGraw-Hill. 

xvii. Huynh, T. T. M., Pham, A. D., & Le-Hoai, L. (2021). Building a strategic performance management model for 

enterprises investing to coastal urban projects toward sustainability. International Journal of Strategic Property 

Management, 25(2), 127-145. 

xviii. Josephine, S. K., &Kimencu, L. (2021). Resource Allocation in Strategy Implementation and Performance of Nairobi 

City County Government, Kenya. International Journal of Business Management and Finance, 3(1). 

xix. Kabeyi, M. (2019). Organizational strategic planning, implementation and evaluation with analysis of challenges 

and benefits. International Journal of Applied Research and Studies, 5(6), 27-32. 

xx. Kaburu, C. M., & Simba, F. (2020). Influence of Strategic Planning Factors on Organizational Performance of State 

Corporations in Mombasa County, Kenya. International Journal of Advanced Research and Review, 5(4), 96-119. 

xxi. Karbasi, B. J., &Rahmanseresht, H. (2020). Participative Strategic Planning and Innovation Capability: Moderating 

Role of Ideation Strategy. International Journal of Innovation Management, 24(07), 2050066. 

xxii. Kabui, A. C. (2018). Strategic Planning Process, Strategy Implementation, Organizational Characteristics and 

Performance of Accredited Universities in Kenya (Doctoral Dissertation, University of Nairobi). 

xxiii. Kalyal, H., Huey, L., Blaskovits, B., &Bennell, C. (2020). ‘If it’s not worth doing half-assed, then it’s not worth doing 

at all’: Police views as to why new strategy implementation fails. Police Practice and Research, 21(2), 117-133. 

xxiv. Kihara, M. P. (2017). Influence of strategy implementation on the performance of manufacturing small and medium 

firms in Kenya (Doctoral dissertation, COHRED, JKUAT). 

xxv. Kihara, P., Bwisa, H., &Kihoro, J. (2016). Strategic Direction as an Antecedent between Strategy Implementation 

and Performance of Small and Medium Manufacturing Firms in Thika Sub-County, Kenya. Asian Journal of Applied 

Sciences and Technology, 17 (1): 1-16. 

xxvi. Kordi, M., &Abedini, M. (2021). Identifying Barriers to the Establishment of Strategic Management based on the 

SWOT Model. RevistaGeintec-GestaoInovacao E Tecnologias, 11(4), 4206-4217. 

xxvii. Köseoglu, M. A., Yazici, S., &Okumus, F. (2018). Barriers to the implementation of strategic decisions: evidence 

from hotels in a developing country. Journal of Hospitality Marketing & Management, 27(5), 514-543. 

xxviii. Mafini, C. (2016). Barriers to Public Supply Chain Management Strategy Implementation: An Exploratory 

Diagnosis. Problems and Perspectives in Management, 14(3), 256-265. 

xxix. Massicotte, S., & Henri, J. F. (2020). The use of Management Accounting Information by Boards of Directors to 

oversee Strategy Implementation. The British Accounting Review, 100953. 

xxx. Mensah, J. (2020). Improving Quality Management in Higher Education Institutions in Developing Countries 

through Strategic Planning. Asian Journal of Contemporary Education, 4(1), 9-25. 

xxxi. Merkus, S., Willems, T., &Veenswijk, M. (2019). Strategy implementation as performative practice: Reshaping 

organization into alignment with strategy. Organization Management Journal, 16(3), 140-155. 

xxxii. Momanyi, H., Senaji, T. A., & Were, E. A. (2018). An assessment of factors affecting strategy implementation in 

devolved government units in Kenya: Case of Nairobi City County. International Academic Journal of Human 

Resource and Business Administration, 3(2), 339-359. 

xxxiii. Muteti, F. N. (2017). Barriers to Strategy Implementation among Real Estate Companies in Kenya: A Case of Suraya 

Property Group Limited (Doctoral dissertation, United States International University-Africa). 

xxxiv. Mugambi, D. (2017). Factors Affecting Strategy Implementation at Trademark East Africa Strategy 

Implementation (Doctoral dissertation, United States International University-Africa). 



THE INTERNATIONAL JOURNAL OF BUSINESS & MANAGEMENT                   ISSN 2321–8916   www.theijbm.com 

 

245 Vol 9Issue 8                DOI No.: 10.24940/theijbm/2021/v9/i8/BM2108-051                  August , 2021 
 

xxxv. Mugo, N. J. (2017). Monitoring and evaluation practices, ethics and sustainability of agricultural food crop projects in 

Nyeri County, Kenya. (Doctoral dissertation, University of Nairobi). 

xxxvi. Mwanthi, T. N. (2018). Linking strategy implementation with organizational performance in Kenyan 

universities. Kabarak Journal of Research & Innovation, 5(2), 27-49. 

xxxvii. Nadikattu, R. R. (2020). Effective Innovation Management in Strategic Planning.International Journal of 

Engineering, Science and Technology, 9(5), 106-116. 

xxxviii. Nisar, H. H., Hanif, R., & Bilal, H. (2020). Personality Characteristics of Pakistani Business Leaders: A 

Phenomenological Approach. Foundation University Journal of Psychology, 4(2), 46-53. 

xxxix. Nazemi, S., Asadi, S. T., &Asadi, S. T. (2015). Barriers to strategic planning implementation; case of: Mashhad 

electricity Distribution Company. Procedia-Social and Behavioral Sciences, 207, 2-9. 

xl. Nonthanathorn, P. (2021). Influences of Strategic Leadership and Strategic Communication on Effectiveness of 

Strategic Management. Psychology and Education Journal, 58(3), 2112-2118. 

xli. Nwachukwu, C., Zufan, P., &Chladkova, H. (2020). Employee commitment to strategy implementation and strategic 

performance: organisational policy as moderator. International Journal of Business Excellence, 20(3), 398-418. 

xlii. Nwachukwu, C., & Vu, H. M. (2020). Strategic flexibility, strategic leadership and business sustainability 

nexus. International Journal of Business Environment, 11(2), 125-143. 

xliii. Obeidat, B. Y., Al-Hadidi, A., &Tarhini, A. (2017). Factors affecting strategy implementation: a case study of 

pharmaceutical companies in the Middle East. Review of International Business and Strategy, 27(3), 386-408. 

xliv. Ocak, S., Aladag, O. F., Koseoglu, M. A., & King, B. (2021). Barriers To Strategy Implementation in Turkey's 

Healthcare Industry: Hospital Manager Perspectives. Hospital Topics, 1-9. 

xlv. Olson, E. M., Slater, S. F., Hult, G. T. M., & Olson, K. M. (2018). The Application of Human Resource Management 

Policies within the Marketing Organization: The impact on business and marketing strategy 

implementation. Industrial Marketing Management, 69, 62-73. 

xlvi. Orishede, F. (2020). Impact Of Strategic Planning on Organisational Growth in the Nigeria Manufacturing 

Sector. African Journal of Social and Behavioural Sciences, 10(1). 

xlvii. Osborne, S., &Hammoud, M. S. (2017). Effective employee engagement in the workplace. International Journal of 

Applied Management and Technology, 16(1), 4. 

xlviii. Oyebamiji, F. F. (2018). Influence of employees’ participation in decision making on organization performance: A 

study of LadokeAkintola University of technology teaching hospital, Ogbomoso, Oyo State, Nigeria. International 

Journal of Innovative Social Sciences & Humanities Research, 6(3), 8-17. 

xlix. Rødseth, H., &Eleftheriadis, R. J. (2020). Successful asset management strategy implementation of cyber-physical 

systems. In Engineering Assets and Public Infrastructures in the Age of Digitalization, 15-22. Springer, Cham. 

l. Sara, I., Saputra, K. A. K., &Utama, I. W. K. J. (2021). The Effects of Strategic Planning, Human Resource and Asset 

Management on Economic Productivity: A Case Study in Indonesia. The Journal of Asian Finance, Economics and 

Business, 8(4), 381-389. 

li. Shateri, M., &Danaei, A. (2018). Investigating the Barriers on Strategic Planning Implementation at Industrial 

Companies, 133-152. 

lii. Stanitsas, M., &Kirytopoulos, K. (2021). Underlying factors for successful project management to construct 

sustainable built assets. Built Environment Project and Asset Management. DOI 10.1108/BEPAM-10-2020-0166. 

liii. Suifan, T. S., Abdallah, A. B., & Al Janini, M. (2018). The impact of transformational leadership on employees’ 

creativity:The mediating role of perceived organizational support. Management Research Review. 

liv. Tabesh, P., Mousavidin, E., &Hasani, S. (2019). Implementing Big Data Strategies: A Managerial 

Perspective. Business Horizons, 62(3), 347-358. 

lv. Xenikou, A. (2017). Transformational leadership, transactional contingent reward, and organizational 

identification: The Mediating Effect of Perceived Innovation and Goal Culture orientations. Frontiers in 

Psychology, 8, 1754. 

lvi. UlMusawir, A., Serra, C. E. M., Zwikael, O., & Ali, I. (2017). Project governance, benefit management, and project 

success: Towards a framework for supporting organizational strategy implementation. International Journal of 

Project Management, 35(8), 1658-1672. 

lvii. van der Maas, A. (2017). Filtered Split-Path Nonlinear Integrator (F-SPANI) for Improved transient performance. 

In 2017 American Control Conference (ACC) (3500-3505). IEEE. 

lviii. Waller, R. E., Lemoine, P. A., Mense, E. G., & Richardson, M. D. (2019). Higher education in search of competitive 

advantage: Globalization, technology and e-learning. International Journal of Advanced Research and Publications, 

3(8), 184-190. 

lix. Weiser, A. K., Jarzabkowski, P., &Laamanen, T. (2020). Completing the Adaptive Turn: An Integrative View of 

Strategy Implementation. Academy of Management Annals, 14(2), 969-1031. 

lx. Vermunt, D. A., Negro, S. O., Verweij, P. A., Kuppens, D. V., &Hekkert, M. P. (2019). Exploring Harriers to 

Implementing different Circular Business models. Journal of Cleaner Production, 222, 891-902. 

lxi. Yousaf, Z. and Majid, A. (2018), ‘Organizational network and strategic business performance: does organizational 

flexibility and entrepreneurial orientation really matter?’,Journal of Organizational Change Management, 31(2), 

268-285. 


